Major U.S. Market Research Firm Hires CAMO To Create Product Development System For Fortune 500 Companies

Corvallis, Ore. – June 24, 2002 --- A major U.S. market research firm has hired CAMO to create a first-of-its-kind adaptive intelligence solution for accurately predicting best product concepts, primarily for Fortune 500 companies in the food and consumer packaged goods industries.

Parker Research, of Cleveland, Ohio, is paying CAMO $150,000 for the system. Parker’s clients are a who’s who list of Fortune 500 companies. In total, the company has about 190 clients in the Fortune 1000. Companies who employ Parker include: Coca Cola USA, Eli Lilly, DuPont Pharmaceuticals, and many more, including Motorola, Nokia and Sara Lee.

With the solution, Parker will provide clients with a “smart system,” that embeds artificial intelligence. Companies will have the ability to learn as the system queries people and processes new information. In this regard, companies will be able to see the relationship between product features and different market segments in real-time. 

The system will be able to predict best product features, optimized price and estimated market share for different market segments. It is flexible, allowing clients to customize the system according to their specific needs.

Consumer product goods companies and other major corporations are increasingly recognizing CAMO’s KPU as a world-class system that goes well beyond what other product development technology can do. The difference is CAMO’s KPU, a knowledge processor that adapts to new information.

What Makes The KPU So Unique

Most product concept development systems are built with data models that essentially are static. CAMO’s artificial intelligence technology makes data models dynamic, meaning they learn by themselves according to the information they process, or in human terms, experience.  This means that real-time decision support systems can be much more cost effective because they do not require teams of statisticians to continually keep them up to date. The artificial intelligence does the work of those statisticians in real-time so people throughout the product development process can understand the dynamics of real-time market conditions.

“The Parker system demonstrates that we are trusted by a company that serves the world’s largest corporations,” said Bjorn Skare, CAMO’s chief executive officer. “We are only just beginning. Adaptive intelligence is the wave of the future. And we are riding the crest of that wave into a world market that demands the type of systems that CAMO provides.”

For more information about CAMO, please contact us or subscribe to our investor relation’s newsletter by sending an e-mail to: alex.williams@camo.com.
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About CAMO

CAMO helps smart people get smarter. Founded in 1984, CAMO provides product lifecycle management software. real-time decision support software, and online market research technology.  The company has 150 employees and more than 1,800 customers in 46 countries in the food, chemical, pharmaceutical and manufacturing industries. Headquarters are in Woodbridge, NJ with additional offices in the United States, India, and Norway. For further information, please visit our web site at www.camo.com.

Forward-Looking Statements 

This press release contains statements that are forward-looking statements as defined within the Private Securities Litigation Reform Act of 1995. These include statements regarding market opportunity, benefits for customers, product availability and engineering and design activities. Such forward-looking statements are subject to risks and uncertainties which could cause actual results to differ materially from the statements made, including: 1) in regard to revenues, gross margins and earnings uncertainties associated with market acceptance of and demand for the Company's products, impact of competitive products and pricing and dependence on third party suppliers; and 2) in regard to new product introductions, uncertainties associated with the development of technology and intellectual property rights. CAMO does not undertake any obligation to publicly release the result of any revisions to forward-looking statements that may be made to reflect events or circumstances after the date hereof or to reflect the occurrence of unanticipated events.

